Master’s in Digital Business Management

Curriculum Overview

Total Credits: 80, Duration: 2 Years (4 Semesters)

Semester

Courses

Credits

- Principles of Management

- Business Statistics using Excel

- Managerial Economics

- Design Thinking and Innovation
- Business Communication

- Data Visualization Tools

20

IT

- Financial Management for Digital Business

- Research Methods in Business

- Marketing Management

- Organizational Behavior & HR in Digital Age
- Digital Technology and Strategic Management

20

I

- Programming for Data Analytics

- Business Ethics, Data Governance & Digital Law

- Operations & Supply Chain in Digital Era

- Industry Certifications (Google Analytics, AWS, Salesforce)
- Electives (2)

- Corporate Internship

22

IV

- Electives (2)
- Capstone Project / Dissertation

18

List of Electives (Any 4 can be selected)

e Digital Transformation Strategies

e Marketing Analytics

e Digital Leadership and Change Management

e (ybersecurity and Risk Management

e Supply Chain Analytics

¢ Financial Modeling

e HR Analytics

¢ Financial Management

e Digital Entrepreneurship and Innovation

e Big Data Analytics

e Investment Banking Analytics
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